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Professional Summary

Assistant Professor of Business Administration at Najran University, expert in preparing strategic and
operational plans. | have received specialized training courses in enhancing project management skills and areas
of program accreditation. | focus in teaching on enabling students to think critically and creatively and
motivating them to develop their capabilities in the field of business administration in general.

Qualifications

PhD in Business Administration - Sudan University f or Sciences and Technology - Sudan - 12/16/2012.
Master of Business Administration - Nile Valley University - College of Graduate Studies - Sudan - 10/8/2007
Bachelor of Business Administration First Class Honors - Bakht Al-Ruda University - Sudan - 8/19/2003

Research Interests
Information Systems and Technology, Decision Making, Strategic Management and Strategic Planning, and
Business Intelligence.
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Other activities:

-Coordinator of Graduate Studies for the Department of Business Administration 1441-1446.

-Vice Chairman of the Planning, Follow-up and Performance Measurement Committee, 14437 until now.

-Head of the First Standard - Program Management and Quality Assurance. 1446 until now.

-Chairman of the Committee for Progress and End of Program Exams in the Department 1442 until now.
-Member of the Program Accreditation Committee in the Department of Business Administration 1440 until now
-Member of the Program Accreditation Committee for the Executive MBA Program from the year 1446



